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JAZZ AT LINCOLN CENTER

 ANNOUNCES ONCE-IN-A-LIFETIME MUSICAL EVENT

WILLIE NELSON AND WYNTON MARSALIS 

PLAY THE MUSIC OF RAY CHARLES


Recorded Live IN HD at Jazz at Lincoln Center


In cinemas in HD and available on DVD and Blu-ray, This Debut Release Features 15 Soul-Stirring Performances; Special Appearance by Norah Jones; A Bonus Documentary and

An Exclusive Musical Photo Montage (SD: $19.95/BD: $29.95 SRP)

IN CINEMAS OCTOBER 15 -- IN STORES OCTOBER 20

CONCERT AIRS IN HIGH DEFINITION ON HDNET SUNDAY, OCTOBER 18 
AT 8:00 P.M. ET

SIRIUS XM’S REAL JAZZ CHANNEL TO BROADCAST THE WILLIE NELSON, WYNTON MARSALIS AND NORAH JONES SPECIAL PERFORMANCE, OCTOBER 18

NEW YORK, NY (September 23, 2009) – On one special evening at Jazz at Lincoln Center, two musical icons, Willie Nelson and Wynton Marsalis, along with the stunning songstress Norah Jones, collectively brought their unique musical perspective to 15 of  legendary Ray Charles’ hits such as “Hallelujah I Love Her So,” “Hit the Road Jack” and “Unchain My Heart.”  Recorded in High Definition by HDNet, WILLIE NELSON AND WYNTON MARSALIS PLAY THE MUSIC OF RAY CHARLES gives music lovers a front-row seat to the sold-out concert, including never-before-seen rehearsal footage, interviews and photos.  WILLIE NELSON AND WYNTON MARSALIS PLAY THE MUSIC OF RAY CHARLES can be seen in select cinemas from October 15 and arrives in-stores on both Blu-Ray and DVD on October 20 from A&E Home Entertainment for $19.95 (SD) and $29.95 (BD).  The concert event, including a half-hour backstage, behind-the-scenes interview special, airs on HDNet in true high definition on October 18 at 8:00 p.m. ET and on SIRIUS XM’s Real Jazz channel, SIRIUS channel 72 and XM channel 70 on October 18 at 8:00 pm ET.  Blue Note Records will release a live album of the concert in Spring 2010. 
Country music legend Willie Nelson and Pulitzer Prize-winning jazz artist and Jazz at Lincoln Center Artistic Director Wynton Marsalis share more in common than their multiple GRAMMY® awards.  They also share great respect and admiration for the late musical pioneer Ray Charles.  In February 2009, Nelson and Marsalis joined musical forces for a two-night Jazz at Lincoln Center concert event at New York City’s Frederick P. Rose Hall, home of Jazz at Lincoln Center.   Their set list explored the legacy of Charles, cleverly sequencing the songs to tell the story of a love affair from beginning to end and beyond.  This fine idea was made finer by the inclusion of fellow multiple GRAMMY® winner Norah Jones, whose style suggests a middle ground between Nelson and Marsalis.  The sold out performance was captured on video, and the resulting footage expertly edited for the brand new DVD, WILLIE NELSON AND WYNTON MARSALIS PLAY THE MUSIC OF RAY CHARLES.  

In addition to 90 minutes of exemplary, soul stirring music, both the DVD and Blu-ray versions of WILLIE NELSON AND WYNTON MARSALIS PLAY THE MUSIC OF RAY CHARLES feature All Access, a new documentary comprised of interviews with Marsalis, Nelson and Jones as they share thoughts and anecdotes about the Jazz at Lincoln Center concert.  A musical photo gallery takes the viewer on a remarkable journey through the two-night event, including never-before-seen rehearsal footage, and set to the artists’ phenomenal rendition of Charles’ “What’d I Say.”

Prior to the DVD release, cinema audiences will have a chance to enjoy the concert on the big screen in High Defintion and full surround sound. DigiScreen will release WILLIE NELSON AND WYNTON MARSALIS PLAY THE MUSIC OF RAY CHARLES starting October 15th. at select cinemas in North America, Europe and the United Kingdom.  Visit www.digiscreen.ca to find participating cinemas in your area.

SIRIUS XM’s Real Jazz channel, SIRIUS channel 72 and XM channel 70, broadcasts live each week from Jazz at Lincoln Center with its Live at Jazz At Lincoln Center and A Night at Dizzy’s Club Coca-Cola programs. SIRIUS XM is also home to Willie’s Place, SIRIUS channel 64 and XM channel 13, the SIRIUS XM channel devoted to authentic Texas honky-tonk and Western Swing music with special regular segments featuring Willie Nelson.
Jazz at Lincoln Center is dedicated to inspiring and growing audiences for jazz. With the world-renowned Jazz at Lincoln Center Orchestra and a comprehensive array of guest artists, Jazz at Lincoln Center advances a unique vision for the continued development of the art of jazz by producing a year-round schedule of performance, education and broadcast events for audiences of all ages. These productions include concerts, national and international tours, residencies, a jazz hall of fame and concert series, weekly national radio programs, television broadcasts, recordings, publications, an annual high school jazz band competition and festival, a band director academy, jazz appreciation curriculum for students, music publishing, children’s concerts and classes, lectures, adult education courses, student and educator workshops and interactive websites. Under the leadership of Artistic Director Wynton Marsalis, Chairman Lisa Schiff and Executive Director, Adrian Ellis, Jazz at Lincoln Center will produce thousands of events each season in its home in New York City, Frederick P. Rose Hall, and around the world.
HDNet is the independent network with unique and provocative content that appeals to men of all ages and is delivered in true high definition. HDNet is the exclusive, high definition home for popular, original programming, including television's only HD news feature programs "HDNet World Report," and the Emmy Award winning "Dan Rather Reports," featuring legendary journalist Dan Rather. HDNet presents championship sports coverage featuring five regular season games from the Premiere Season of the United Football League. HDNet also features the best of Mixed Martial Arts with its Friday night series, "HDNet Fights." HDNet also delivers the world's largest and most diverse concert line-up through the HDNet Concert Series. The HDNet Concert Series features leading artists and bands including Coldplay, Gwen Stefani, John Mayer and more. HDNet is also the exclusive high definition home to critically acclaimed and award winning documentaries as part of the InFocus series. "NASA on HDNet" presents all live shuttle launches through 2010. 

Launched in 2001 by Mark Cuban and General Manager Philip Garvin, the HDNet networks are available on AT&T, Charter Communications, Comcast, Direct TV, Dish Network, Insight, Mediacom, Verizon and more than 40 NCTC cable affiliated companies. For more information on HDNet, please visit hd.net.

A&E( Home Entertainment, part of the Consumer Products Division of A&E Television Networks (AETN) is a distributor of non-theatrical programming, featuring collectible DVD and Blu-ray editions of the high quality programming from A&E( Network and HISTORY™, as well as acquired classic programming. A&E( Home Entertainment brings the best of critically acclaimed entertainment presented in award-winning packaging to the special interest category. For more information about ordering these and other titles from the A&E Home Entertainment Collection, call (212) 206-8600 (TRADE ONLY). Consumers please call 1-800-933-6249 (A&E). In addition to placing orders by phone, A&E Home Entertainment products may be purchased at ShopAETV.com.

DigiScreen is a digital network assembled for the distribution and presentation of alternative content.  The network was launched in 2007 through an exclusive alliance with Opus Arte and the Royal Opera House of London. Through this and other collaborations, DigiScreen presents productions from some of the world’s most prestigious performing arts companies on screens in cinemas. Along with showcasing world class operas and ballets, DigiScreen has recently added special presentations of theatre from the London’s West End and concerts from the worlds of pop, rock and jazz. These productions are captured live, in High Definition, from locations such as Covent Garden (London), Palais Garnier (Paris), Teatro Real (Madrid), Shakespeare’s Globe Theatre (London), Jazz at Lincoln Centre (New York) and other great stages of the world. DigiScreen and its partners present to audiences in more than 300 cinemas across the United States, Canada, United Kingdom, Europe, Eastern Europe, Japan and Australia. Presentations in South Africa, South America and other territories are starting shortly.

SIRIUS XM Radio is America's satellite radio company delivering to subscribers commercial-free music channels, premier sports, news, talk, entertainment, and traffic and weather.

SIRIUS XM Radio has content relationships with an array of personalities and artists, including Howard Stern, Martha Stewart, Oprah Winfrey, Jimmy Buffett, Jamie Foxx, Barbara Walters, Opie & Anthony, Bubba the Love Sponge®, The Grateful Dead, Willie Nelson, Bob Dylan, Tom Petty, and Bob Edwards. SIRIUS XM Radio is the leader in sports programming as the Official Satellite Radio Partner of the NFL, Major League Baseball®, NASCAR®, NBA, NHL®, and PGA TOUR®, and broadcasts major college sports. 

SIRIUS XM Radio has arrangements with every major automaker. SIRIUS XM Radio products are available at shop.sirius.com and shop.xmradio.com, and at retail locations nationwide, including Best Buy, RadioShack, Wal-Mart and independent retailers.

SIRIUS XM Radio also offers SIRIUS Backseat TV, the first ever live in-vehicle rear seat entertainment featuring Nickelodeon, Disney Channel and Cartoon Network; XM NavTraffic® service for GPS navigation systems delivers real-time traffic information, including accidents and road construction, for more than 80 North American markets. 

This communication contains “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995.  Such statements include, but are not limited to, statements about the benefits of the business combination transaction involving SIRIUS and XM, including potential synergies and cost savings and the timing thereof, future financial and operating results, the combined company’s plans, objectives, expectations and intentions with respect to future operations, products and services; and other statements identified by words such as “will likely result,” “ are expected to,” “anticipate,” “believe,” “plan,” “estimate,” “intend,” “will,” “should,” “may,” or words of similar meaning.  Such forward-looking statements are based upon the current beliefs and expectations of SIRIUS’ and XM’s management and are inherently subject to significant business, economic and competitive uncertainties and contingencies, many of which are difficult to predict and generally beyond the control of SIRIUS and XM.  Actual results may differ materially from the results anticipated in these forward-looking statements.  

The following factors, among others, could cause actual results to differ materially from the anticipated results or other expectations expressed in the forward-looking statement: our substantial indebtedness; the businesses of SIRIUS and XM may not be combined successfully, or such combination may take longer, be more difficult, time-consuming or costly to accomplish than expected; the useful life of our satellites; our dependence upon automakers and other third parties; our competitive position versus other forms of audio and video entertainment; and general economic conditions.  Additional factors that could cause SIRIUS’ and XM’s results to differ materially from those described in the forward-looking statements can be found in SIRIUS’ Annual Report on Form 10-K for the year ended December 31, 2008 and XM’s Annual Report on Form 10-K for the year ended December 31, 2008, which are filed with the Securities and Exchange Commission (the "SEC") and available at the SEC’s Internet site (http://www.sec.gov).  The information set forth herein speaks only as of the date hereof, and SIRIUS and XM disclaim any intention or obligation to update any forward looking statements as a result of developments occurring after the date of this communication.
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WILLIE NELSON AND WYNTON MARSALIS PLAY THE MUSIC OF RAY CHARLES
Pre-order date:
September 22, 2009

Genre:


Music

Street date:

October 20, 2009




Sug. Retail Price:
$19.95 (SD), $29.95 (BD)

Rating:
N/A 



Catalog #:
AAAE159340 (SD), AAAE168780 (BD)
Running Time:
90 minutes plus bonus

Screeners:

Available upon request

Format:

DVD/Single


Color Artwork:
http://www.jalc.org/about/press/willie_wynton.html
SET LIST

1. Hallelujah Love Her So

2. You Are My Sunshine

3. Come Rain Or Come Shine

4. Unchain My Heart

5. Crying Time

6. Losing Hand

7. Hit The Road Jack

8. I’m Moving On

9. Busted

10. You Don’t Know Me

11. Here We Go Again

12. Makin’ Whoopee

13. I Love So Much (It Hurts)

14. What’d I  Say

15. That’s All

